Creative Manketplace Design Overhaul

Role: Head of Design

StudioSpace is a creative agency
marketplace that provides on-demand
access to the world’s best specialist
digital and marketing services.

Key Activities/Responsibilities:

Transformed design operations by
bringing capabilities in-house to a
burgeoning start-up, for improved
efficiency and control over design
assets.

Manager of designers across multiple
countries.

Led 2.0 evolution for the UX of

our creative agency marketplace,
providing the foundations to transition
from a manual shopfront to a
comprehensive Product-as-a-Senrvice
experience, ultimately enhancing user
satisfaction and business growth.

Developed and maintained a
responsive design system using
Figma, ensuring consistent branding
and a seamless usenr experience
across both platform and website.
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Customs Declarations Design System

Role: Ul & Desigh System Lead

Make New Declaration Parties (-]
In light of the United Kingdom leaving
the EU in 2020, free movement of trade
invariably become affected. This in turn
created a host of new checkpoints and
checkboxes that traders who import and om,

export from the EU have to now conform
to new regulations.

The company decided to create a
multiplatform tool that would allow usenrs
to self-declare their customs. Howeven,
this was done without expansive usenr
testing or design considerations, creating
a strictly functional, but user unfriendly,
platform.
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As part of our UX/Ul overhaul, we
analysed the current journey and UX/

Ul state, undertook customer insight to
undenrstand user pain points, and created
a nobust design system for a consistent
intuititive platform design language.
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- Formalising of new design language
including creation of a new design system
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CustomsClear

- Documentation of design system
through a Confluence wiki
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Ain Canada New Loyalty App

Role: Desigh & CX Lead

A concept for a new end-to-end
travelling companion app tied to a brand
new loyalty program.

As panrt of our engagement with

Air Canada, we were tasked with
testing existing loyalty concepts with
a set of customers against existing
segmentation.

This transformed into an overhaul of
the loyalty app experience, pinned to key
moments of truth and a democnratised
loyalty system, where points can be
redeemed for any and all products, for
any level of travellen.

Using a card-based, timeline system,
the Trips section of the app dynamically
adapts to the stage of your journey that
you are on, ensuring that you always
have relevant information to hand.

Key Activities/Responsibilities:

- Transforming existing customenr
segmentation into attitudinal personas

- Concept testing

- Design of key usenr journey features,
mapping and product hooks

- Loyalty app key screen prototyping
- Management of two junior designers

Note: Whilst design principles and concepts are
this present in the of the Aeroplan + Air Canada
app, this loyalty app concept was created during
early prototyping stages with the client and
does not reflect its current state.



Manket Grnavity Brand Redesign

Role: Brand and Ul
MG N Squads/Labs

In the midst of the beginning of the
pandemic, we took the opportunity to
refresh the Market Gravity brand to
better represent the vibrancy of the
“Market Gravity Experience”.

The design principles of this redesign WE MAKE

came about in parallel to our updated

messaging about “real, fast”; creating

tangible impact at pace. NEW

our tried-and-true methodology, brought PROPOSITIONS

in the form of a vibrant palette applied

over a brutalist, structured aesthetic that REAL FAST
y

underpins our work and impact to our
clients and the globe.

SECTION 001

response to the COVID-19 pandemic and how our work continues, and other updates can appear here as a news ticker.
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Understanding that we are a consultancy
frequently working with clients, our

core colounr palette includes foundational
colours that can be paired with client

A SELECTION OF OUR WORK

colours, allowing us to emphasise the
pairing of our methodology with the
brand underpinnings of the people we
wonrk with.

Hear the story
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MYO

Role: Design, Insight & Prototyping

Creative research into finding out what
flexibility in an office truly means to a
business owner.

Landsec and Market Gravity discovered
that up and coming businesses were
starting to outgrow their serviced
offices, finding an underserved gap in
the market for businesses that were
starting to become big enough to Make
Their Mark.

We were tasked with framing and
designing the proposition for Landsec’s
Flexible Office proposition (which soon
became MYO).

As panrt of this proposition design came
a nather philosophical question: what
does flexibility mean?

To help find this out, | created an Office
Design Game which would be used to
test what it means to business owners
when they consider a new space to
grow into. Do they only think about how
it looks? Oris it all about function?

This freeform experimentation helped
us find out that the key things they look
for are success criteria and “statement”
rooms, rather than the specific minutae
of furniture and office design, trusting
Landsec to be the experts.

This evolved into a novel concept
classifying tenants into archetypes,
allowing us to understand more
intimately the axes which we can offer
flexibility within an office framework.
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Flexible Office Designer

Based on what you’ve told us, we've combined parts of
The Creative and The Negotiator, to set you up for success.

L

g '}; = Welcome to the new

office for your
Creative Negotiators.

Find out more about our Architecture Archetypes.
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Formula 1 TV Studio (App Concept)

Role: Desigh and Prototyping

Empowering fan-created content
through Formula 1’s expansive archive.

Since the acquisition of Formula

One Management by Liberty Media,
their marketing strategy of Fi has
significantly changed to be at the
forefront of modern consumption of
media; online, bitesized, and imponrtantly,
free.

In the spirit of the 2018 rebrand and its
key vision of “It All Starts With The Fan”,
| envisioned at how forward-looking F1i
could be in pushing the their Archive
into the modern age.

Subscribers to F1 TV Access and Pro
can use the Archive Studio to put
together their favourite moments in
Formula One across the decades, and
share it with fellow fans, friends and
family.

This studio concept is a personal

project bourne out of my love of the
spont.

View the prototype here.
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INNovation Platform Design System

Role: Ul and Desigh System Lead

uuuuuuu BRAND COLOURS

In the advent of Open Banking arriving
to the UK, Nesta created a challenge
prize called “Open Innovation Challenge”,
a prize incentive to push start-ups and
fintechs to take advantage of the new
possibilities this policy change would
bring about.

As part of this, Nesta tasked us with
creating a sandbox platform which
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would work as APl documentation — -

for the beta version of open banking = ’

specifications, and a hub for the —

challengeitself. S 0
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design system and language of this Open Up Challenge Sandbox

platform, including layout, typography, VERSION 02.24

iconography, branding aswellas SASS/ 1 e o senoncoons

SCSS code snippets that developers
could use to create the OUC sandbox.
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IKEA Flex

Role: Desigh and Prototyping Lead

Helping urban renters moving building
to building, city-to-city, feel like they can
live in a place they can call home.

With traditional home ownership and
long-term rentals steadily decreasing,
and Gen Z & millenials finding mobility
far more important an asset, furniture
sales are flattening with a decline in
the need for furniture for long term
tenancy.

The renting market in urban areas has
also gotten a bad reputation of terrible
furnishings.

IKEA has the opportunity to turn a
poor living experience into one where
the renter can feel at home no matter
where they are, and deliver it in a cost-
effective manner.

There are further opportunities for
landlords and companies to furnish

their homes with these packages.

View the prototype here.
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Nothing here...yet

Furnish your first room
with IKEAflex.

»

Help us find the best choices for
you by creating your style profile.

| Discover your style |

POPULAR DESIGNS

HEMNES SANDRA

Cosy, great for small spaces Perfect for city dwellers
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HEMNES PACKAGE

Includes bed (frame, quilts and covers), storage
furniture, lighting, rugs and accessories

YW Top Recommendation

UNDREDAL PACKAGE

Swap to this BED FRAME SWAP

Be aware: swapping to this BED FRAME will
affect the price of your monthly payments.

SIZE
Standard Double

BED BASE
Lurdy

INFORMATION

Product Details

791.762.80

YW Top Recommendation

Get now from £60/month* m
or customise below
Theme
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Products in this package (11)

BED (4)

Bed frame
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